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Upcoming Events:  

 

September 21, 2011  
REGULAR MONTHLY  

MEETING  
11:15 A.M. -1:30 P.M. 

SunTrust Bank, 1445 New York 
Avenue, NW, 9th Floor, 

Washington, DC 20005, 
Stay tuned to the FAR website 

for more program information 
coming soon! 
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It is with mixed feelings that I write this last FAR Sight column as your 
FAR Chair.  Quite frankly, Iõm happy that I will no longer have a òpress 
deadlineó to meet in order to publish our FAR Sight newsletter.  At the 

same time, I am so thankful for the opportunity you provided me to 
serve you.  So, bear with me as we look back on this past year, highlight-
ing our accomplishments and reminiscing about the time we spent to-

gether. 
 

Looking Backé 

¶ Our programs were world class!  We held 9 luncheon programs with topics 
ranging from òHealth Care Reform Legislation: What You Need to Knowó to 

òAnnual Update ð Staying Out of Legal Hot Water.ó Our average attendance at 
these programs was 111which is an impressive 35% of our members! And the 
average rating for these luncheon programs was 4.49 (on a scale of 1 to 5 with 5 
being the highest.) We even took time in December to celebrate the holidays 

with 111 FAR members attending our holiday luncheon. 

¶ Our membership continues to grow!  We finished the year with 314 mem-

bers, of which 217 were regular non-profit members, and 97 were patron or re-
source members. Our membership has continued to increase over the years ð 
evidence that FAR is meeting if not exceeding our memberõs expectations and 

needs. 

¶ Staff management transition accomplished smoothly!  Following Jack 
Pitzerõs announcement that he was retiring this year, your Board of Directors 

embarked on a thorough, and I believe successful search, for a new management 
company to serve us. At the end of March, the Collie Gorg Group (CGG) accept-
ed our offer and weõve already formed a strong partnership with them. Christina 

Hartz and Cris Collie are our principal contacts at CGG, but they are supported 
by an accomplished group of association professionals. 

¶ It does take a village!  Finally, as I look back over this past year, I realize how 

much support so many of you provided to FAR as well as to me personally.  Mike 
Tryon was an incredible resource to me serving as your Vice Chair and becomes 
your Chair beginning in September;  Susan Stanton served so well as our Treasur-

er that weõve asked her to continue in this role; Patricia Adkins served not only as 
our Secretary but also continued to help us with our programs ð she had served 
as the Program Chair in the past ð and we were all delighted when Patricia agreed 

to serve as Vice Chair this next year; Thomas Nordby, as Past Chair, frequently 
contributed his sound advice based on his experience, served us well in the man-
agement transition, and then pioneered our new capability for online elections as 

he chaired the Nominating Committee; Yasamin Al-Askari was responsible for 
coordinating our very well received programs and will continue in this role; David 
Akridge and Mary Bowie served as Communication Co-Chairs and have planted 

the seeds for the new, more robust, communications youõll see next year; Paul 
Stilp was our Membership Chair, a role heõll continue next year.  Paul also coordi-
nates our mentor program for new members.  And finally Jim May handled the 

critically important task of managing our CPE program and Board members, and 
Steve Cocke and Robyn Morriss contributed their talent and wisdom serving on 
your Board of Directors. (continued on page 16) 
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Upcoming Events: Donõt Miss the FAR September Luncheon! 
More Details Coming Soon!  

June Luncheon Recap 

"Staying out of Legal Hot Water: Answers to Your Nonprofit's Most 

Pressing Questions"  

 
presented by Jeffrey S. Tenenbaum, Esq.  

Chair of Nonprofit Organizations Practice, Venable LLP, Washington, DC  

 
Jeff provided the FAR June luncheon attendees with a unique opportunity to navigate the direction of 
his presentation based on their need for information.   
 

Some of the topics Jeff addressed included: 

 
1. Trademarks: Trademarks identify the source of a product or service. Misuse of the nonprofitõs trademarks by oth-

ers can create serious problems for the organization.  There are ways nonprofits can protect themselves.   

 

A. For instance, with chapters who utilize the national organizationõs logo as part of their own, enter into a written chap-

ter affiliation agreement imposing terms of use and prohibiting use of the nationalõs logo if the chapter ever breaks off 

and disaffiliates. 

B. Also, with members, consider using a òclick and acceptó feature as part of online membership registration or renew-

als whereby members agree to be bound by the organizationõs terms and conditions for use of its membership logo by 

members (e.g., no use of the logo without the term òmemberó). 

C. Also be sure to do regular searches and other spot-checking to police use of the organizationõs trademarks, and take 

proper enforcement action when warranted.  

 

2. Copyrights:   Copyrights are unique expressions of ideas fixed in a tangible medium. 
 

A. The creator of a copyrightable work (e.g., non-creative recitations of facts are not subject to copyright protection) is 
the owner of a work -  unless created by an employee within the scope of employment, in which case the employer 

owns the copyright ð from the moment of creation; no copyright registration or notices are required, although there are 
distinct benefits to both. As such, when nonprofits rely on the copyrightable contributions of volunteer speakers and au-
thors, or even paid consultants, they need to either obtain òassignmentsó of copyright ownership (assignments must be 

in writing to be valid) or sufficiently broad òlicensesó to use the works (in writing wherever possible). 

B. Be sure license rights are broad enough to permit all possible future uses, and also are perpetual, irrevocable, world-

wide, and royalty-free; exclusivity may be important as well in certain circumstances. 

C. Regarding photographs and videos, be sure to distinguish copyright ownership (the photographer or videographer is 
the copyright owner) from the rights of privacy and publicity; build in releases to use photos and videos of attendees at 

nonprofit events in the registration process. 

 
3. Sales and use tax: Understand differences between obligation to pay vs. obligation to collect. 

 
A. Certain nonprofits may be exempt from paying sales tax (e.g., on food and beverage at meetings) but that is not 

the same as the obligation to collect (e.g., on books sold at a conference). 

B. B. While certain 501(c)(3)s can qualify for exemption from paying sales tax on purchases on a state-by-state basis, 
exemptions for collecting sales tax on sales by the organization are rare.   

 

(continued on page 20) 
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            Page 5 

The FAR Listserv ð Your 24/7 Instant Benchmarking Tool  

 
According to recent surveys of members, the FAR Listserv is listed as either the number 1 or 2 benefitérated over 4 on a 5 
point scale.  The reason the Listserv is rated so highly, is that it is the primary tool FAR members can get almost instant feedback 
from their peers on issues of concern to them.  Itõs like having over 300 consultants at your fingertips! 

 

In this column weõd like to give you an idea of the topics covered recently as well as remind you of proper protocol when using 

the Listserv.  First, some reminders on rules and etiquette:  

The Rules 

¶ Don't challenge or attack others. The discussions on the lists are meant to stimulate conversation not to create contention. 

Let others have their say, just as you may. 

¶ Don't post commercial messages on any listserv. Contact people directly with product and service information if you believe 

it would help them. Patron members contacting Regular members need to exercise diplomacy when looking to pursue a 

listserv inquiry. FAR does not want to have Regular members feeling targeted and thus not use this networking tool. 

¶ Use caution when discussing products. Information posted on the lists is available for all to see, and comments are subject 

to libel, slander, and antitrust laws. 

¶ All defamatory, abusive, profane, threatening, offensive, or illegal materials are strictly prohibited. Do not post anything in a 

listserv message that you would not want the world to see or that you would not want anyone to know came from you. 

¶ Please note carefully all items listed in the disclaimer and legal rules below, particularly regarding the copyright ownership of 

information posted to the list. 

¶ Remember that FAR and other e-mail list participants have the right to reproduce postings to this listserv. 

Listserv Etiquette 

¶ Include a signature tag on all messages. Include your name, title, organization, phone number, and e-mail address. Optional 

information can be both physical and Internet web addresses. 

¶ State concisely and clearly the topic of your comments in the subject line. This allows members to respond more appropri-

ately to your posting and makes it easier for members to search the archives by subject. 

¶ Include only the relevant portions of the original message in your reply. Delete any header information, and put your re-

sponse before the original posting. 

¶ Click on Reply leaving the original subject line intact. If it adds òRe:ó to your email that fine. Keeping the òSubjectó intact 

allows the software to keep all the email indexed together. 

¶ Only send a message to the entire list when it contains information that everyone can benefit. 

¶ Send messages such as "thanks for the information" or "me too" to individuals--not to the entire list. Do this by using your e

-mail application's forwarding option and typing in or cutting and pasting in the e-mail address of the individual to whom you 

want to respond. Remember, clicking on òReplyó sends the message to the Listserv, not the Sender. 

¶ Do not send administrative messages, such as remove me from the list, through the listserv. Instead, contact 703.971.1116 

to change your settings or to remove yourself from a list. If you are changing e-mail addresses, you do not need to remove 

yourself from the list and rejoin under your new e-mail address. The administrator can change this for you. 

(Continued on page 14) 
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