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1 It does take a village! Finally, as | look back over this past year, | realize ho
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to serve as Vice Chair this next year; Thomas Nordby, as Past Chair, frequently ~Avenue, NW, 9th Floor,
contributed his sound advice based on his experience, served us well in the mans, Washington, DC 20005,

”» . o . . tay tuned to the FAR website
agement transition, and then pioneered our new capability for online elections a or more program information
he chaired the Nominating Committee; YasamirA8kari was responsible for coming soon!
coordinating our very well received programs and will continue in this role; David
Akridge and Mary Bowie served as Communication@airs and have planted
the seeds for the new, more robust communicati gns
Stilp was our Membership Chair, a olle hedl!l rcontin
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Accountants and Consultants
www.bdo.com

“I know exactly who you should call.” |
For 100 years...People who know, kﬁm BDO.

Mike Sorrells, CPA

Joyce Underwood, CPA

BDO USA, LLP

7101 Wisconsin Avenue, Suite 800
Bethesda, MD 20814-4827
301-654-4900

© 2010 BDO USA, LLP;

Congratulations to
Rob Olcott, CIMA,® Managing Partner
For being named to Barron’s 2009 and 2010 Top 1,000 Advisors

dOCG

OLCOTT CONSULTING GROUP

2010 Corporate Ridge, Suite 560 ® McLean, VA 22102
703-720-5980 * 866-OLCOTT9

* Criteria for the 2009 ranking was based on more than 3000 filtered nominations from more than 100 investment, insurance, banking and other
related independent financial service firms. The 2010 rankings are based on data provided by over 4,000 of the nation's most productive advisors.
The number of advisors shown for each state is based on the total population of the state, so larger states have larger listings. The rankings reflect
assets under management, revenues, quality of the advisors' practices and other factors. Assets managed for institutions are given less weight in the
scoring. Total assets are all assets overseen by the advisor's team, including some that are held at other institutions. Portfolio performance is not a
criterion because performance figures often are influenced more by clients' rick tolerance than by an advisor's investment-picking abilities.

Investment products and services are offered through Wells Fargo Advisors Financial Network, LLC (WFAFN), Member SIPC.
Olcott Consulting Group is a separate entity from WFAFN. 0210-5015 3/10.
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presented by Jeffrey S. Tenenbaum, Esq.
Chair of Nonprofit Organizations Practice, Venable LLP, Washington, DC

Jeff provided the FAR June luncheon attendees with a unique opportunity to navigate the dire
his presentation based on their need for information.

Some of the topics Jeff addressed included:

1.Trademarks: Tr ademar ks i dentify the source of a produc
ers can create serious problems for the organization. There are ways nonprofits can protect themselves.

A. For instance, with chapters who utilize the
ter affiliation agreement imposing terms of us
and disaffiliates.

B. Al so, with members, consider using a oclick
als whereby members agree to be bound by the o
members (e.g., no use of the |l ogo without the

C. Also be sure to do regular searches and otbehspat ki ng t o police use of

proper enforcement action when warranted.

2. Copyrights: Copyrights are unique expressions of ideas fixed in a tangible medium.

A. The creator of a copyrightable work (e-greatime recitations of facts are not subject to copyright protect
the owner of a workunless created by an employee within the scope of employment, in which case the €
owns the copyrighfrom the moment of creation; no copyright registration or notices are required, althoug

distinct benefits to both. As such, when nonprofits rely on the copyrightable contributions of volunteer sp
thors, or even paid consultants, they need to
in writing to be valid) or sufficiently broad
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B. Be sure license rights are broad enough to permit all possible future uses, and also are perpetual, irrevocable

wide, and royaltyee; exclusivity may be important as well in certain circumstances.

C. Regarding photographs and videos, be sure to distinguish copyright ownership (the photographer or videogrz
the copyright owner) from the rights of privacy and publicity; build in releases to use photos and videos of attend

nonprofit events in the registration process.

3. Sales and use tax: Understand differences between obligation to pay vs. obligation to collect.

A. Certain nonprofits may be exempt from paying sales tax (e.g., on food and beverage at meetings) b
the same as the obligation to collect (e.g., on books sold at a conference).

B. B. While certain 501(c)(3)s can qualify for exemption from paying sales tax on purchadpsstateabsais,
exemptions for collecting sales tax on sales by the organization are rare.

(continued opage 20
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FOCUS on what YOU do Best
BENEFIT from what WE do Best

¢ OQutsourced Accounting

¢ QOutsourced Information Technology
¢ Tax Consulting

¢ Business Surveys

¢ Statistical Programs & Reports

¢ Event Research and Analysis

For more information contact: e
Jamie Saylor, CPA 4
veris

jsaylor@verisconsulting.com
703.654.1400 Partnering For Your Success
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According to recent surveys of members, the FAR Listseryv
point scale. The reason the Listserv is rated so highly, is that it is the primary tool FAR members can get almost¢aubstzek f

from their peers on issues of concern to them. ltds |ike
I n this column wedd |ike to give you an idea of thengtopic

the Listserv. First, some reminders on rules and etiquette:

The Rul es

1 Don't challenge or attack others. The discussions on the lists are meant to stimulate conversation not to create contention.
Let others have their say, just as you may.

1 Don't post commercial messages on any listserv. Contact people directly with product and service information if you believe
it would help them. Patron members contacting Regular members need to exercise diplomacy when looking to pursue a
listserv inquiry. FAR does not want to have Regular members feeling targeted and thus not use this networking tool.

1 Use caution when discussing products. Information posted on the lists is available for all to see, and comments are subject
to libel, slander, and antitrust laws.

1 All defamatory, abusive, profane, threatening, offensive, or illegal materials are strictly prohibited. Do not post angthing
listserv message that you would not want the world to see or that you would not want anyone to know came from you.

1 Please note carefully all items listed in the disclaimer and legal rules below, particularly regarding the copyrightposfnershi
information posted to the list.

1 Remember that FAR and otherraalil list participants have the right to reproduce postings to this listserv.

Listserv Etiquette
1 Include a signature tag on all messages. Include your nhame, title, organization, phone numberaibaddress. Optional
information can be both physical and Internet web addresses.

1 State concisely and clearly the topic of your comments in the subject line. This allows members to respond more appropri-
ately to your posting and makes it easier for members to search the archives by subject.

1 Include only the relevant portions of the original message in your reply. Delete any header information, and put your re-
sponse before the original posting.

T Click on Reply Il eaving the original subject I inectintact
allows the software to keep all the email indexed together.

1 Only send a message to the entire list when it contains information that everyone can benefit.

1 Send messages such as "thanks for the information” or "me too" to indivichedlto the entire list. Do this by using your e
-mail application's forwarding option and typing in or cutting and pasting inth&ileaddress of the individual to whom you
want to respond. Remember, c¢clicking on OReplyd sends th

1 Do not send administrative messages, such as remove me from the list, through the listserv. Instead, contact 703.971.1116
to change your settings or to remove yourself from a list. If you are changmgikeaddresses, you do not need to remove
yourself from the list and rejoin under your newrsail address. The administrator can change this for you.

(Continued guage 14
















































